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Marketing Tactics of the Guess Game Products of the Sports Lottery

-----Taking Xuhui District of Shanghai as an Example

CHEN Zhen, PEI Xin-zhen, LIU Qian, et al.

(Xuhui Buearu of Sports , Shanghai 200030,  China)

Abstract: By the methods of literature study, questionnaire and logical analysis, the article makes a brief

analysis of some guess game products of the sports lottery from the aspects of product launch, game play and

product characteristics. It makes an analysis of the status of the guess game product market in Xuhui District

, which includes the analysis of the policy environment, market growth, consumption behavior and SWOT

analysis. Based on some relative marketing theories, the article suggests some marketing tactics for both the

distribution administrator and the seller macroscopically and microscopically.
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Figure 1  Cumulative Growth of the Guess Lottery Shops in Xuhui
District

Figure 2  Guess Lottery Sales Trend in Xuhui District
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Figure 3  Education Background Distribution of the Lottery Buyers

Figure 4  Factors of Lottery Buyers' Choosing Guess Lottery Shops

Figure 5  Lottery Buyers' Interest in Newly-added Single Fixed Play of
Guess Lottery
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