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On the Growth Mode of the Sporting Goods Enterprises Based on Virtual Management
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Abstract: Virtual management is a product of knowledge economy. It is compatible with the competition

characterized by market globalization, management integration and commodity meager profit. Virtual

management based on the basic modes of outsourcing and alliance may realize the highly effective confor-

mity of the strategic resources. Through virtual management, sporting goods enterprises may quickly grasp

the demand of the market, gain the information channel for the products entering the market and realize the

competition superiority in product quality and cost control. Sporting goods enterprises must renew their

traditional management concept, innovate management mode and fully understand the role and significance

of virtual management on enterprise modern management.
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Figure 1  Formation Mode of Core Competitiveness Based
on Virtual Management
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