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Statistics of Creating and Developing District Brand Events

Taking an Example of  “One District, One Brand” in Xuhui District, Shanghai

LI Ming-yi, LU Qian-an, LIU Qian

(Xuhui Buearu of Sports, Shanghai 200031,  China)

Abstract: Taking Xuhui District of Shanghai as an example, the article discusses the event creation and

Development of “One District, One Brand”. It analyzes the experience and imperfection in creating district

brand events and explores the ways for creating and developing district brand events. Scientific planning is

needed for the creation and development. The selection of events should match the development of the

district. The nurture of brands should go hand-in-hand with the popularization of the events. Event opera-

tion should be based on the complementarities between government, society and market. Event promotion

should have an all-round coverage.
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Figure 1  Effect Formation Mechanism of City Brands
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Figure 2  Experience Analysis of Creating and Developing “One
District, One Brand” Events in Xuhui District
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